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I. EU Competitiveness 
 

1. Next Commission needs 'courage' to redress Europe's economy 
 
In short:  
Political analysts in Brussels are urging the next European Commission to be bolder 
and more strategic than it has been so far in proposing ways out of the crisis as it will 
have to ward off economic nationalism and win over EU governments and citizens, 
according to experts from Brussels-based think-tank Bruegel, which will present its 
recommendations in a set of memos this week. 
 
With the worst economic crisis in the EU's history, a return to economic nationalism and 
increasing cynicism about the role of government, the stakes for the incoming EU executive 
are high, pointed out Professor André Sapir, senior fellow at Breugel and a member of current 
Commission President José Manuel Barroso's economic policy analysis group.  
 
In a series of policy memos addressing the next Commission president and his/her future 
commissioners, Sapir and other Bruegel fellows called for a sound strategy to preserve past 
EU achievements and prevent possible slippage towards the wider disengagement of EU 
citizens with the EU project. 
 
More on: http://www.euractiv.com/en/future-eu/commission-needs-courage-redress-europe-
economy/article-184911 
 

2. ‘Whole-brained’ education crucial for creativity 
 
In short:  
Breaking down barriers between arts and sciences is essential if Europe is to produce 
inventive graduates, according to Damini Kumar, lecturer at the National University of 
Ireland and Ambassador of the European Year of Creativity and Innovation. 
 
Kumar, who runs a degree course in product design external  and is herself an engineer by 
training, believes students are pigeon-holed into narrow fields instead of being encouraged to 
pursue scientific and artistic subjects.  
 
“In schools, the barriers between sciences and arts need to be broken down. When I was in 
school, if you were good at sciences they pushed you into that box because they could not 
accept that you might also be good at art,” said Kumar.  
 
She said creativity is an important part of all disciplines and it is a fundamental mistake to 
artificially divide learning into hard sciences and creative arts. “The more cross-disciplinary 
education you receive, the better you are at problem solving.” Kumar suggests modules in 
creative thinking would also help bring inventive thinking into every walk of life. 
 
More on: http://www.euractiv.com/en/innovation/brained-education-crucial-creativity/article-
184644 
 

3. It's Not the Economy, Stupid 
 
In short:  
A BusinessWeek article on how focusing on unemployment isn't the key to fueling 
innovation and job growth. How can we be expected to grow and create jobs, many 
executives wonder, when we are shrinking? 
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Despite a slight easing on the unemployment rate, a quarter million Americans lost their jobs 
last month, and job prospects for those out of work look bleak for the foreseeable future. 
Policymakers and citizens alike are concerned with how we can reduce the rate of 
unemployment—no easy feat when balanced with the need to slash expenses. 
 
However, focusing on unemployment is exactly the wrong thing to do. Yes, the numbers are 
staggering. But they only tell part of the story, and they do not offer a solution for relieving the 
economic chaos. 
 
Instead, there is a more effective way to grow—a way that is free, does not rely on a 
government bailout, and has the potential for massive societal impact. American executives 
should turn to the 140 million who have jobs, and find practical ways to inspire them in their 
work, to empower them to innovate us out of a mess. 
 
More on: 
http://www.businessweek.com/innovate/content/aug2009/id20090817_671373.htm?link_positi
on=link5 
 

4. Business school backs closer links with industry 
 
In short:  
Forging closer links between industry and academia can help prepare graduates for 
the modern workplace, says Soumitra Dutta, Professor of Business and Technology, 
and Dean of External Relations at INSEAD business school, in an interview with 
EurActiv. 
 
There has been a growing push to make the education sector more responsive to the needs 
of industry, but critics say this jeopardises the independence of universities. However, Dutta 
says universities are at risk of becoming too removed from their primary task of solving real-
world problems when they operate in isolation.  
 
“I fully support allowing industry to influence curricula. The existence of universities and 
tertiary schools is supported, not threatened, by the close links to industry. In fact, the lack of 
links between industry and universities is the bigger problem,” he said.  
 
More on: http://www.euractiv.com/en/enterprise-jobs/business-school-backs-closer-links-
industry/article-184668 
 

5. A sharper view of Europe’s enterprise landscape 
 
In short:  
A new report examines the EU economy sector by sector, and country by country, to 
identify the major drivers, patterns and trends in European competitiveness. 
 
The EU’s flagship Lisbon Strategy seeks to fulfil an ambitious set of goals: to boost Europe’s 
competitiveness and create jobs, while transforming the Union into an innovative knowledge-
based economy and society. Lisbon has macroeconomic aspirations but requires action at 
both the macro and microeconomic levels, as well as in the area of employment policy. 
 
The comparison of aggregate measures can only provide an incomplete picture of European 
competitiveness. The devil, as the saying goes, is in the detail. Getting Europe’s economic 
engine to whirr and purr its way to Lisbon requires the EU and its Member States to ensure 
that each component of the economy is well-calibrated and fine-tuned. And building up a 
detailed picture of this sort, in turn, needs accurate and extensive data and statistics. 
 
Moreover, enterprise and industrial policies require a detailed understanding of the 
competitive process at the level of individual industries. In order to build up that 
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understanding, the European Commission has financed an in-depth report, entitled ‘Sectoral 
growth drivers and competitiveness in the European Union’. 
 
More on: http://ec.europa.eu/enterprise/e_i/news/article_9129_en.htm 
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II. Other 
 

1. The Peterson Institute for International Economics - America cannot resolve global  
     imbalances on its own 
 
In short:  
The Obama administration is increasingly signaling that the United States will not 
continue to be the world's consumer and importer of last resort. The clearest 
statements came last month from Larry Summers, White House economics director, in 
a speech at the Peterson Institute for International Economics and in an interview with 
the Financial Times.  
 
The United States, he said, must become an export-oriented rather than a consumption-
based economy and must rely on real engineering rather than financial wizardry. Tim 
Geithner, the US Treasury secretary, and other top officials have spoken similarly of 
rebalancing US growth. 
 
The logic of this new US position is not just economic. It is also strategic. Mr. Summers has 
previously remarked on the tension between superpower status and net foreign indebtedness. 
US influence can be compromised if it is dependent on foreign investors to bail out its 
financial sector (as in the early part of this crisis) or to finance its fiscal profligacy (as China 
and other surplus countries have been doing for a long time). The United States undoubtedly 
also recognizes that it might not be able to finance large external deficits in the future at an 
acceptable price so to some extent it is making a virtue of necessity. 
 
More on: http://www.piie.com/publications/opeds/oped.cfm?ResearchID=1283 
 

2. Forfás – publication: Boost your company’s productivity guide  
 
In short:  
Today’s businesses are facing increased competition and are under pressure to cut 
costs. They face escalating labour, energy or material costs and are concerned about 
their environmental impact. Productivity is a powerful tool to address these pressures 
and sharpen competitive edge. 
 
Two publications to maximise productivity have been developed. The first is a short guide 
called: ‘Boost Your Company’s Productivity: Simple Steps’, which aims to highlight some 
proven tactics for boosting productivity within industry. This publication explains how to 
measure current productivity levels and make these figures meaningful by tracking them over 
time. To download full publication, please click here. 
  
More on: http://www.forfas.ie/publication/search.jsp?ft=/publications/2009/title,4556,en.php 
 

3. Forfás – publication: Annual Competitiveness Report 2009, Volume One 
 
In short:  
Each year the NCC publishes a two-volume Annual Competitiveness Report. Volume 
One, Benchmarking Ireland’s Performance, is a collection of 140 statistical indicators 
of Ireland’s competitiveness performance in relation to 17 other economies and the 
OECD and EU averages. 
 
To download full publication, please click here. 
  
More on: 
http://www.forfas.ie/publication/search.jsp?ft=/publications/featuredpublications/title,4525,en.p
hp 
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4. Forfás – publication: Sharing our Future - Ireland 2025 
 
In short:  
The Forfás report, Sharing Our Future: Ireland 2025 provides a long term assessment 
of what is required to develop a competitive sustainable enterprise sector. It identifies 
the forces of change that should influence the choices we make, outlines key trends 
and uncertainties facing the enterprise sector in Ireland and proposes key strategic 
policy areas for action. 
 
To download full publication, please click here. 
  
More on: http://www.forfas.ie/publication/search.jsp?ft=/publications/2009/title,4403,en.php 
 

5. US Competitiveness Council – “Science and Business: Moving Beyond Lab and  
     Board Room.” 
 
In short:  
Humans have been seeking new knowledge and new ways of applying it since the 
dawn of civilization, and science and business have been intertwined nearly as long. 
For centuries, the pursuit of knowledge proceeded at a measured, even courtly pace. 
The turbulence of breakthrough invention was followed by long periods of adjustment 
and stability. And the businesses that launched those inventions often had years to 
rest on their laurels until the competition caught up. 
 
To download full publication, please click here. 
  
More on: http://www.compete.org/publications/detail/752/science-and-business-moving-
beyond-lab-and-board-room/ 
 
 


